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What Loyalty Really Means

Engagement and the Somewhat Hidden Competitive Advantage The Goal of a Loyalty Program

According to Colloquy Loyalty Census 2015:

Loyalty programs are still going gangbusters across all retail sectors, which includes
grocers as well as convenience store retailers. The census continues to cite
extraordinary US loyalty membership growth rates of 3.32 billion new members

in 2014, compared with 2.65 billion in 2015. It's evident that loyalty programs

are pervasive across the retail sector and almost an expectation to compete.The

question isn’t whether your organization should have a loyalty program, but rather

how will your loyalty program focus on continued activation of your membership . .

base and how to evolve the consumer’s experience to retain and engage your eiredirect.com
valuable consumers over the long run.
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About Eire

The “C” Generation

Have you heard of the “C” Generation?

This “connected generation” of consumers
lives in the social landscape and is
comfortable broadcasting their location,

what they are purchasing, and their experience
while purchasing.

The Eire Advantage

What'’s unique about this generation is that it
spans age ranges and is equally balanced in
gender. Men and women of a variety of ages are
getting more and more comfortable interacting
with their retail merchants through 1:1 digital
and mobile methods.*

*This information is proprietary and confidential and should
not be reproduced.
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